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JOB DESCRIPTION TEMPLATE
<INSERT JOB TITLE>
TC MEDIA

About Us
TC Transcontinental has more than 9,000 employees, the majority of which are based in Canada, the United States and Latin America. Following the transformational acquisition of Coveris Americas, TC Transcontinental’s consolidated pro forma revenues are estimated at C$3.3 billion for fiscal 2017. With our 3 business segments in Packaging, Print and Media, we continue to optimize, transform and grow while making impressions that count!

This position will be part of our TC Media team. TC Media is a leader in its specialty media segments in Canada, with a portfolio of 15 specialty brands for the business, finance, pension and benefits, insurance and construction sectors, including an event planning component.

What we have to offer
· Opportunity to be part of a dynamic and highly motivating work environment where you can develop your potential and launch an exciting career;
· [Permanent Canadian] Development opportunities where your input makes a difference.  Competitive compensation package, pension and flexible benefits that are customizable to you and your family needs;
· [Temporary/Contract Canadian] Variety of challenges based on a North American company.  Competitive compensation;
· Employee perks such as discounts from suppliers on various products and services such as insurance, wireless bundles, travel, and much more.


Learn more about us 
https://www.facebook.com/tc.transcontinental/
https://twitter.com/TCTranscontinen
https://www.linkedin.com/company-beta/7331
https://www.youtube.com/user/1Transcontinental



<INSERT JOB TITLE>
TC MEDIA


This is a top line summary. Update as you see fit.
This position will work closely with the TC Media Group Sales, Editorial, Digital, and Custom Project Managers to help fulfill various programs across TC Media properties. The Digital Program Manager will provide support, analysis and coordination in order to execute on multiple Program offerings.

PRIMARY FUNCTION
This should outline key areas of the role. Update as you see fit.
This position is responsible for collaborating with our internal and external clients on fulfillment of their Digital programs. This includes overall campaign management on large and small scale integrated programs across the TC Media group.

RESPONSIBILITIES
List specific responsibilities with clarity
· Working with various stakeholders (including 3rd parties and Digital Creative Product Specialist) on all deliverables and timelines assigned to each program and bring forth work-back schedules for creative submissions, testing, etc.
· Managing client expectations with Sales Reps on deliverables to ensure campaigns deliver fully.
· Liaison between all internal and external clients to ensure creative assets are properly delivered on time and to spec. Plus, monitoring Jira.
· Creative: Collecting creative from Sales teams (including the Custom Project Managers).
· Package campaign information, based on media plans, and oversee 3rd party Ad Ops vendor for creation of IOs and putting campaigns live.
· Follow-up with different 3rd parties/teams to help trouble shoot campaign or sponsorship deliverables.
· Maintaining seamless campaign delivery across desktop, mobile and email platforms in conjunction with Ad Operations and Email Marketers.
· Reporting: At risk reports, campaign reporting and page view targets.
· Working with Digital Creative Product Specialist to focus on KPIs across various campaigns to ensure we deliver on Client expectations.
· Ensuring month-end, day-to-day and ad-hoc reporting requests are effectively managed through automation, delegation and/or training staff to in order to produce reports.
· Working with Editorial teams on required page view goals to ensure Brands meet ad impression targets.




RELATIONSHIPS (Optional – If relevant)
Sales, Editorial, Marketing, Product, Ad Ops, External Vendors

POSITION AUTHORITY/ ACCOUNTABILITY
This position is directly accountable to the Senior Manager, Digital Product

[bookmark: _GoBack]QUALIFICATIONS (Update as you see fit)
· 2-3 years experience in a similar capacity
· Bachelor’s degree or equivalent combination of education and experience
· Strong organizational, project management, communication skills and a willing collaborator that can excel in a fast pace environment
· Ability to work independently within tight deadlines
· A solid understanding of integrated/multi-channel campaigns.
· A solid understanding of various creative executions across desktop, mobile, email
· Understanding of Jira
· Understanding of Ad server technology such as DoubleClick (DFP) & Live Intent
· Understanding of various CMS systems, i.e., Wordpress, Brightcove
· Proficient in HTML, Adobe Creative Suite, Video is a plus
· Proficient in UX best practices, Web analytics (Google Analytics/Omniture), and social media
· Strong in Microsoft Excel & PowerPoint
· Up-to-date on the latest web trends and communicating learnings across multiple departments
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